


DISCLAIMER
This pres entat ion als o conta ins estimat es and other statistica l dat a made by independent parties and by the Company re lating to mark et size

and gr owth and other data about the Com pany’s industry and estim ated total addressable mar ket. This data inv olv es a number of

assum ptions and l imit ations, and you are caut ioned not to g ive undue weight to suc h estim ates. Neither the Com pany nor any other per son

makes any r epr esentation as to t he accur acy or c ompletenes s of suc h data or undertak es any obl igat ion t o update suc h dat a after the date

of this pr esentation. In addition, projections, ass umpt ions, and estim ates of our futur e perform anc e and the fut ure perform anc e of the

markets in which the Company operat es are nec essar ily s ubject to a high degr ee of uncert ainty and risk. All th ird-party trademarks, includ ing

names, logos and brands, referenced by the Company in this present ation are property of their respectiv e owners. All refer enc es to third-

party trademarks are for identification purposes only and shall be considered nominative fair use under trademark law.

This pr esentation contains “for ward- looking stat ements” wit hin t he m eaning of the U.S. Priv ate Securit ies Litigation Reform A ct of 1995 that

relate to our c urrent expectations and views of future events. In some cases, thes e forward- looking statem ents c an be identified by words or

phras es such as “ aim,” “anticipate,” “bel iev e,” “contemplate,” “continue,” “could,” “estimat e,” “expect,” “goal,” “intend,” “may,” “objectiv e,”

“plan,” “potential,” “ predict,” “pr oject,” “shall,” “s hould,” “t arget,” “wi ll,” “s eek,” or sim ilar words. The abs enc e of thes e words does not mean

that a statem ent is not for ward- looking. These for war d-looking st atements addres s var ious matters, including the Company ’s business

strategy, mark et opportunity, ab ility to del iver s uper ior products and ex per iences, pot ential long-term suc cess and outlook for the first quarter

2024 and the ful l year ending Dec ember 31, 2024. These forwar d-look ing statem ents are subject to risks, uncertainties and assum ptions,

some of whic h ar e beyond our c ontro l. In addition, thes e for war d-looking statem ents ref lect our c urrent views with r espect to fut ure events

and are not a guarantee of future perform anc e. Actual outcom es m ay differ mater ial ly from t he inform ation contained in t he for war d-look ing

statements as a res ult of a number of factors, inc lud ing, wit hout lim itation, the fo llowing: our ability to mainta in the value of our br ands; our

abi lity to anticipate and res pond to m arket trends and c hanges in c ons umer prefer enc es; our ability to attract new cust omers, ret ain exist ing

customer s and maintain or incr eas e sales to thos e custom ers; our abi lity to maintain a strong bas e of engaged customer s and c ontent

creators; the loss of suppliers or shortages or disr uptions in the supply of raw mater ials or fin ished pr oducts; our abil ity to accurate ly forec ast

customer demand, manage our inv entory, and plan for future expenses; our future rate of growth; compet ition; the fluctuating cost of raw

materials; the illegal d istribution and sale by third parties of counterfe it vers ions of our products or the unauthoriz ed diver sion by th ird parties

of our products; changes in, or disrupt ions to, our sh ipp ing arr angem ents; our abil ity to m anage our growth effective ly; a genera l ec onomic

downturn or sudden disr uption in business conditions; our abi lity to succ essful ly introduce and effect ive ly mark et new brands, or develop and

introduce new, innov ative, and updated products; for eign curr ency f luctuations; product ret urns; our abil ity to ex ecute on our business

strategy; our abil ity to mainta in a high lev el of customer s atisfaction; our abil ity to comply with and adapt to changes in laws and regulatory

requirem ents applic able to our business, includ ing with r espect to regulation of the inter net and e- comm erce, evolv ing AI-technology related

laws, tax laws, the anti-c orruption, trade c ompliance, anti-money laundering, and terror financ e and ec onomic s anctions laws and

regulations, consumer pr otection laws, and data priv acy and s ecur ity laws; fai lure of our products to comply wit h qual ity standards and risks

related to pr oduct liabi lity claim s; trade restrictions; ex isting and potential tar iffs; any dat a breach or other sec urity incident of our informat ion

technology systems, or those of our thir d-party serv ice prov iders or cy ber attacks; risks r elated to onl ine trans actions and paym ent m ethods;

any fa ilur e to obtain, mainta in, pr otect, defend, or enf orce our intel lect ual property rights; conditions in Israe l and the Middle E ast gener al ly,

including as a result of geopolitical conflict;

the concentration of our voting power as a result of our dual class struct ure; our status as a for eign pr ivate iss uer; and ot her risk factors s et

forth in the section titled “Risk Fact ors” in the Com pany’s Annual Report on F orm 20-F filed with the Securit ies and Exchange Com miss ion

on March 5, 2024, and other doc uments filed with or furnis hed to the SEC. These statements reflect management ’s current expectations

regar ding futur e events and operating perform anc e and speak only as of the date of this press r elease. You should not put undue r elianc e on

any forwar d-look ing statements. Except as requir ed by applic able law, the Company undertakes no obligation to update or revise publ icly

any forward-looking statements.

This pr esentation c onta ins c ertain supplem enta l financ ia l measur es that are not c alc ulated purs uant to U.S. genera lly accepted acc ount ing

princ ip les (“GAA P”). Thes e non-GAAP financial m eas ures ar e in addition to, and not as a substitute for or superior to, measur es of financ ia l

perform anc e pr epared in ac cordanc e with GA AP. There are a number of lim itations r elated t o the us e of these non-GAAP financ ia l

meas ures v ersus their near est GAAP equiva lents. For exam ple, ot her c ompanies may calc ulate non-GAA P financial m eas ures differently or

may use other measur es to evaluate their perf ormance, all of which could reduce the us efulness of our non-GAAP financial measures as

tools for comparison.

Any refer enc e in this present ation to a y ear r efers to our f isca l year, which r epr esents the y ear ended Decem ber 31; and any r eferences in

this present ation to 2023, 2022 and 2021, refer to our fisca l years ended Decem ber 31, 2023, Dec ember 31, 2022 and Dec ember 31, 2021,

respectively.
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OUR VISION IS TO TRANSFORM THE
GLOBAL BEAUTY & WELLNESS MARKET 
THROUGH ISRAELI TECHNOLOGY 
& ENTREPRENEURIAL THINKING FOR 
THE BENEFIT OF CONSUMERS ALL 
OVER THE WORLD.

3



4

OUR PLATFORM: POWERHOUSE BRANDS
WITH SHARED TECHNOLOGY + SHARE DATA



LARGE GLOBAL TAM WITH DEEP MOATS

Source: Euromonitor 2022
Note:

1. Defined as the global beauty and personal care and dietary supplements market, per Euromonitor, in 2022. Includes color cosmetics, hair care, skin care, fragrances, dietary supplements, 
baby and child-specific products, bath and shower products, deodorants, depilatories, men’s grooming and oral care.

$600B+ 
Total Beauty & Wellness1

ODDITY VS LEGACY MODELSGLOBAL ADDRESSABLE MARKET
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Skin Care

Color 
Cosmetics
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Note:

1. Adjusted EBITDA is a supplemental measure of our performance that is not required by, or presented in accordance with, GAAP. Adjusted EBITDA should not be considered as an 
alternative to net income or any other performance measure presented in accordance with GAAP. Refer to the Appendix for a reconciliation of Adjusted EBITDA to net income.

2. Adjusted EBITDA margin is defined as Adjusted EBITDA divided by net revenue. Refer to the Appendix for a reconciliation of Adjusted EBITDA margin to net income margin. 
3. Free Cash Flow defined as Net Cash from Operating Activities less purchase of Property, Plant and Equipment. 

$85M
Free cash flow3, 

FY 23

21%
Adjusted EBITDA2

margin, FY 23

$107M
Adjusted EBITDA1, 

FY 23

$509M
Net revenue, 

FY 23

$168M
Cash, cash equivalents, 

& investments, 
Q423

+57%
YoY net revenue

growth, FY 23

$ODD FINANCIAL HIGHLIGHTS
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NET REVENUE

ADJUSTED EBITDA1

Note:
1. Adjusted EBITDA is a supplemental measure of our performance that is not required by, or presented in accordance with, GAAP. Adjusted EBITDA should not be considered as an 

alternative. to net income or any other performance measure presented in accordance with GAAP. Refer to the Appendix for a reconciliation of Adjusted EBITDA to net income. 
2. Percentages reflect year-over-year growth rates for the same period of the prior year.

$223M
$325M

$509M

FY21 FY22 FY23

$27M $39M
$107M

+46%

+57%

NET REVENUE GROWTH2

A RARE COMBINATION OF
SCALE + GROWTH + PROFITABILITY
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Note:

1. Adjusted EBITDA is a supplemental measure of our performance that is not required by, or presented in accordance with, GAAP. Adjusted EBITDA should not be considered as an 
alternative to net income or any other performance measure presented in accordance with GAAP. Refer to the Appendix for a reconciliation of Adjusted EBITDA to net income.

2. Adjusted EBITDA margin is defined as Adjusted EBITDA divided by net revenue. Refer to the Appendix for a reconciliation of Adjusted EBITDA margin to net income margin.
3. Adjusted diluted earnings per share is defined as Adjusted net income divided by diluted shares outstanding.

NET REVENUE 
GROWTH

GROSS MARGIN

ADJUSTED 
DILUTED EPS3

GUIDANCE
(issued November)

22.0 to 26.0%

66.0%

15.5 to 16.5%

$0.10 to 0.12

ACTUAL

44.1%

69.4%

16.8%

$0.17

Q4 2023 AND FY 2023 RESULTS 
EXCEEDED GUIDANCE

ADJUSTED EBITDA
MARGIN1 2

Q4 2023

GUIDANCE
(issued November)

52.0 to 53.0%

70.0%

21.0%

$1.21 to 1.23

ACTUAL

56.7%

70.4%

21.1%

$1.31

FY 2023
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Note:

1. Adjusted EBITDA is a supplemental measure of our performance that is not required by, or presented in accordance with, GAAP. Adjusted EBITDA should not be considered as an 
alternative to net income or any other performance measure presented in accordance with GAAP. Refer to the Appendix for a reconciliation of Adjusted EBITDA to net income.

2. Adjusted diluted earnings per share is defined as Adjusted net income divided by diluted shares outstanding.
3. As compared to Q1 2023.
4. As compared to FY 2023.

NET REVENUE
GROWTH / $

GROSS MARGIN

ADJUSTED 
DILUTED EPS2

INTRODUCING Q1 2024 
AND FY 2024 OUTLOOK

ADJUSTED 
EBITDA1

Q1 2024

23 to 25%3 /
$204 to 207 million

71.0%

$43 to 45 million

$0.47 to 0.50

FY 2024

22 to 24%4 /
$620 to 630 million

70.5%

$136 to 140 million

$1.49 to 1.54
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Note:

1. Adjusted EBITDA is a supplemental measure of our performance that is not required by, or presented in accordance with, GAAP. Adjusted EBITDA should not be considered as an 
alternative to net income or any other performance measure presented in accordance with GAAP. Refer to the Appendix for a reconciliation of Adjusted EBITDA to net income.

2. Adjusted EBITDA margin is defined as Adjusted EBITDA divided by net revenue. Refer to the Appendix for a reconciliation of Adjusted EBITDA margin to net income margin.
3. Adjusted diluted earnings per share is defined as Adjusted net income divided by diluted shares outstanding.

Q4 2023 HIGHLIGHTS

In millions Q4 2023 vs Q4 2022

Net Revenue $97.2 +44%

Gross Margin 69.4% +400 bps

Adjusted EBITDA1 $16.3 +520%

Adjusted EBITDA margin2 16.8% +1290 bps

Adjusted Diluted EPS3 $0.17 nm
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Note:

1. Adjusted EBITDA is a supplemental measure of our performance that is not required by, or presented in accordance with, GAAP. Adjusted EBITDA should not be considered as an 
alternative to net income or any other performance measure presented in accordance with GAAP. Refer to the Appendix for a reconciliation of Adjusted EBITDA to net income.

2. Adjusted EBITDA margin is defined as Adjusted EBITDA divided by net revenue. Refer to the Appendix for a reconciliation of Adjusted EBITDA margin to net income margin.
3. Adjusted diluted earnings per share is defined as Adjusted net income divided by diluted shares outstanding.
4. Free Cash Flow defined as Net Cash from Operating Activities less purchase of Property, Plant and Equipment. 

FY 2023 HIGHLIGHTS

In millions FY 2023 vs FY 2022

Net Revenue $508.7 +57%

Gross Margin 70.4% +320 bps

Adjusted EBITDA1 $107.3 +172%

Adjusted EBITDA margin2 21.1% +900 bps

Adjusted Diluted EPS3 $1.31 nm

Free cash flow4 $85.4 +133%
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APPENDIX



RECONCILIATION OF NET INCOME TO ADJUSTED EBITDA
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Note:

1. Adjusted EBITDA is a supplemental measure of our performance that is not required by, or presented in accordance with, GAAP. Adjusted EBITDA should not be considered as an 
alternative to net income or any other performance measure presented in accordance with GAAP. 

2. Adjusted EBITDA margin is defined as Adjusted EBITDA divided by net revenue. 

($ in millions) 2022 2023 2021 2022 2023

Net Income (0.7) $5.1 $13.9 $21.7 $58.5
    % Margin -1% 5% 6% 7% 12%
Adjusted to exclude the following:

Financial Expenses (Income), Net 0.3 (1.4) 0.9 (1.2) (4.3)
Taxes on Income 0.2 2.7 4.7 7.2 20.1
Depreciation and Amortization 1.1 2.4 4.0 4.4 8.6
Share-based Compensation 1.7 7.5 2.1 6.7 24.1
Non-recurring Adjustments 0.0 0.0 1.0 0.7 0.3

Adjusted EBITDA $2.6 $16.3 $26.6 $39.5 $107.3
% Margin 4% 17% 12% 12% 21%

Year Ended 
December 31,

Three Months Ended 
December 30,

1

2



Reconciliation of Net Cash from Operating Activities to Free Cash Flow
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Year Ended December 31,

($ in thousands) 2021 2022 2023

Net Cash From Operating Activities $ 10 $ 39 $87

Purchase of PP&E (2) (2) (2)

Free Cash Flow1 $ 8 $ 37 $85

Free Cash Flow Conversion2 56 % 169 % 146 %

Note:
1.  Free Cash Flow defined as Net Cash from Operating Activities less purchase of Property, Plant and Equipment. 
2.. Free Cash Flow Conversion calculated as Free Cash Flow divided by GAAP net income.
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