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DISCLAIMER

This pres entat ion als o conta ins estimat es and other statistica l dat a made by independent parties and by the Company re lating to mark et size

and gr owth and other data about the Com pany’s industry and estim ated total addressable mar ket. This data inv olv es a number of

assum ptions and l imit ations, and you are caut ioned not to give undue weight to suc h estim ates. Neither the Com pany nor any other per son

makes any r epr esentation as to t he accur acy or c ompletenes s of suc h data or undertak es any obl igat ion t o update suc h dat a after the date

of this pr esentation. In addition, projections, ass umpt ions, and estim ates of our futur e perform anc e and the fut ure perform anc e of the

markets in which the Company operat es are nec essar ily s ubject to a high degr ee of uncert ainty and risk. All th ird-party trademarks, including

names, logos and brands, referenced by the Company in this present ation are property of their respectiv e owners. All refer enc es to third-

party trademarks are for identification purposes only and shall be considered nominative fair use under trademark law.

This pr esentation contains “for ward- looking stat ements” wit hin t he m eaning of the U.S. Priv ate Securit ies Litigation Reform A ct of 1995 that

relate to our c urrent expectations and views of future events. In some cases, thes e forward- looking statem ents c an be identified by words or

phras es such as “ aim,” “anticipate,” “bel iev e,” “contemplate,” “continue,” “could,” “estimat e,” “expect,” “goal,” “intend,” “may,” “objectiv e,”

“plan,” “potential,” “ predict,” “pr oject,” “shall,” “s hould,” “t arget,” “wi ll,” “s eek,” or sim ilar words. The abs enc e of thes e words does not mean

that a statem ent is not for ward- looking. These for war d-looking st atements addres s var ious matters, including the Company ’s business

strategy, market opport unity, ab il ity to deliver superior products and ex perienc es, potentia l long-term success and outlook for the fourth

quarter 2024 and the full year ending Decem ber 31, 2024. These forward-look ing statements are subject to risks, uncertainties and

assum ptions, som e of which are bey ond our control. I n addition, these forward- looking statements r eflect our curr ent views with res pect to

future events and are not a guarantee of future perform anc e. Actual outc omes may differ materially from the information cont ained in the

forwar d-looking statements as a result of a number of factors, including, without l imitation, the fol lowing: our abi lity to m aintain the v alue of

our br ands; our abil ity to antic ipate and res pond to mark et trends and c hanges in consumer pr eferences; our abil ity to attract new c ustom ers,

retain existing c ustom ers and maintain or increase s ales to those c ustom ers; our abi lity to mainta in a strong base of engaged cust omers and

content creator s; the loss of suppl iers or shortages or d isruptions in the supply of raw mater ia ls or finis hed products; our ability to accur ately

forecast cust omer demand, manage our inv entory, and plan for future expens es; our futur e rate of growth; com petition; the fluctuat ing c ost of

raw materials; the illegal distribution and sale by third parties of count erfeit versions of our products or the unauthoriz ed divers ion by third

parties of our products; changes in, or disruptions to, our shipp ing arr angem ents; our abil ity to manage our gr owt h effective ly; a genera l

economic downturn or sudden disr uption in bus iness conditions; our abil ity to s ucces sful ly introduce and effectively mark et new brands, or

develop and introduce new, innovative, and updat ed products; foreign currency fluctuations; product returns; our abil ity to execute on our

busines s strategy; our abil ity to m aint ain a high level of c ustom er s atisfaction; our abi lity to com ply with and adapt to changes in laws and

regulatory requir ements applic able to our bus iness, includ ing wit h res pect to regulation of the internet and e-com merc e, ev olving AI-

technology r elat ed laws, tax laws, the anti-corr uption, trade c omplianc e, anti- money laundering, and terr or finance and ec onomic s anctions

laws and regulations, consum er pr otection laws, and data priv acy and security laws; failure of our pr oducts to com ply with qual ity standards

and r isks r elated t o pr oduct liab ility c la ims; trade restrictions; ex isting and pot ential tar iffs; any data breach or ot her s ecur ity incident of our

inform ation technology systems, or those of our thir d-party ser vice pr oviders or cy berattac ks; risks related to onl ine trans actions and

paym ent methods; any fai lur e to obtain, maintain, protect, defend, or enforc e our intel lectual pr operty rights; conditions in Israel and the

Middle East generally, including as a result of geopolitical conflict;

the concentration of our voting power as a result of our dual class struct ure; our status as a for eign pr ivate iss uer; and ot her risk factors s et

forth in the section titled “Risk Factor s” in the Com pany’s Annual Report on For m 20-F filed with the Sec urities Exc hange Commis sion (the

“SEC”) on M arch 6, 2024 and other docum ents fi led or fur nis hed to the SEC. These statements reflect managem ent’s c urrent ex pectations

regar ding futur e events and operating perform anc e and speak only as of the date of this press r elease. You should not put undue r elianc e on

any forwar d-look ing statements. Except as requir ed by applic able law, the Company undertakes no obligation to update or revise publ icly

any forward-looking statements.

This pr esentation c onta ins c ertain supplem enta l financ ia l measur es that are not c alc ulated purs uant to U.S. genera lly accepted acc ount ing

princ ip les (“GA AP”). Thes e non-GAA P financ ial measures are in addition to, and not as a substitute for or super ior to m eas ures of financ ia l

perform anc e pr epared in ac cordanc e with GA AP. There are a number of lim itations r elated t o the us e of these non-GAAP financ ia l

meas ures v ersus their near est GAAP equiva lents. For exam ple, ot her c ompanies may calc ulate non-GAA P financial m eas ures differently or

may use other measur es to evaluate their perf ormance, all of which could reduce the us efulness of our non-GAAP financial measures as

tools for comparison.

Any ref erence in th is pr esentation to a year r efers to our fis cal year, which repr esents the year ended Dec ember 31 and any r eferences in

this present ation to 2023, 2022 and 2021, refer to our fiscal years ended Decem ber 31, 2023, Dec ember 31, 2022 and Dec ember 31, 2021,

respectively.
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OUR VISION IS TO TRANSFORM THE
GLOBAL BEAUTY & WELLNESS MARKET 
THROUGH ISRAELI TECHNOLOGY 
& ENTREPRENEURIAL THINKING FOR 
THE BENEFIT OF CONSUMERS ALL 
OVER THE WORLD.
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OUR TECHNOLOGY PLATFORM SUPPORTS A 

PORTFOLIO OF  POWERHOUSE BRANDS
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$127M
Free cash flow3, 

LTM Q324

24%
Adjusted EBITDA2

margin, LTM Q324

$152M
Adjusted EBITDA1, 

LTM Q324

$621M
Net revenue,
LTM Q324

$248M
Cash, cash equivalents, 

& investments4

+30%
YoY net revenue

growth, LTM Q324

$ODD FINANCIAL HIGHLIGHTS

Note:

1. Adjusted EBITDA is a supplemental measure of our performance that is not required by, or presented in accordance with, GAAP. Adjusted EBITDA should not be considered as an alternative to net income, or any other performance measure presented in 

accordance with GAAP. Refer to the Appendix for a reconciliation of Adjusted EBITDA to net income. 

2. Adjusted EBITDA margin is defined as Adjusted EBITDA divided by net revenue. 

3. Free Cash Flow defined as Net Cash from Operating Activities less purchase of Property, Plant and Equipment. Refer to the Appendix for a reconciliation of Free Cash Flow to Net Cash from Operating Activities.

4. As of September 30, 2024.
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NET REVENUE

ADJUSTED EBITDA2

$223M

$325M

$27M $39M

+46%

+57%

NET REVENUE GROWTH1

+101%

A RARE COMBINATION OF

SCALE + GROWTH + PROFITABILITY

Note:

1. Percentages reflect year-over-year growth rates for the same period of the prior year.

2. Adjusted EBITDA is a supplemental measure of our performance that is not required by, or presented in accordance with, GAAP. Adjusted EBITDA should not be considered as an alternative. to net income or any other performance measure presented in 

accordance with GAAP. Refer to the Appendix for a reconciliation of Adjusted EBITDA to net income.

$509M

$411M

$523M

+27%

+60%

$107M $91M

$135M

FY21 FY22 FY23 9mo23 9mo24



$600B+ 

Total Beauty & Wellness1

ODDITY VS LEGACY MODELSGLOBAL ADDRESSABLE MARKET
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Skin Care

Hair Care

Color 

Cosmetics

LARGE GLOBAL TAM WITH DEEP MOATS

Source: Euromonitor 2022 

Note:

1. Defined as the global beauty and personal care and dietary supplements market, per Euromonitor, in 2022. Includes color cosmetics, hair care, skin care, fragrances, dietary supplements, baby and child-specific products, bath and shower products, 

deodorants, depilatories, men’s grooming and oral care.



2B+
DATA POINTS1

50M
USERS1
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DIGITAL DTC PLATFORM BUILT ON DATA

Note:

1. As of December 31, 2023.
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JAN 2019

JUL 2019

JAN 2020

JUL 2020

JAN 2021

JUL 2021

JAN 2022

JUL 2022

JAN 2023

12-Month Rates by Quarterly Cohorts 12-, 24-, and 36-Month Net 
Revenue Repeat Rates by Cohort

INCREASING REPEAT PURCHASE RATES 

SHOWCASE HIGH CUSTOMER LOYALTY
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Source: Company financials as of October 2024

Note:

1. Net revenue repeat rate defined as follows: total net sales of a cohort that made its first purchase in period n as t he denominator, total net sales of the same cohort made in future period n+x as the numerator



2019 2020 2021 2022 2023 2024F

2024

2023

2022

2021

2018/19
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LAYERING GROWTH FRANCHISES WITH NEW PRODUCT 

AND BRAND DEVELOPMENT
Sales contribution annually by product vintage

Notes:

1. Annual net sales in management accounts

2. Product vintage based on year of launch, excludes revenue generated by tests

vintage



Recruited from the world’s leading data and tech 
companies & Israel’s #1 incubator.

Unit 81 is Israel’s most elite technology unit in the 

Israeli Defense Forces. The unit focuses on complex 

technology across multi-disciplinary fields. They are 

best known for uncompromising level of reliability, 

“making the impossible possible.”

Dozens of companies started by alumni of Unit 81.
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WORLD CLASS TALENT  IN OUR TEL AVIV R&D CENTER



AI & MACHINE LEARNING
across the user journey
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POWERMATCH SPOILEDBRAIN

13

90%
MATCHING
ACCURACY

AI POWERED BY 2B+ DATA POINTS 

BEATS AN IN-STORE ASSOCIATE



VISION ALGORITHMS HYPERSPECTRAL VISION GENERATIVE AI

IMPROVE EXISTING PRODUCTS CREATE NEW CAPABILITIES
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CUTTING EDGE COMPUTER VISION
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Source: Based on company information, publicly available information and management estimates
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LARGEST IMAGE DATA BASE OF ITS KIND
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MULTI-MODAL USER DATA ENABLES OUR SMARTEST 
MACHINES TO DATE
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V5

V7

V8

V9

Model X

V3

DATA
(Purchases)

HIGH-QUALITY DATA
(Returns, Reviews, Repurchases)

VISION
(Images)

Best-selling shades
returns reduced by 

~15%



ODDITY LABS
BRINGS
BIOTECHNOLOGY AND 
AI-BASED MOLECULE DISCOVERY 
TO BEAUTY & WELLNESS
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Active ingredient innovation has remained stagnant for years

HAIR
Based on our ingredient analysis of 84 products with 
claims of visibly thicker and fuller hair from 18 different 
companies, only 7 unique ingredients for hair thinning 
have entered cosmetic use in over a decade2

SKIN
Based on our ingredient analysis of the top 25 serums 
sold at Sephora, 90%+ of products rely on the same 
actives – there is minimal active ingredient innovation3

Natural <1900 1900-

2000

2001-

2010
2011+

227

296

63

37

7

Natural <2000 2000-

2009

2010-

2014

2015-

2019

2020+

135

197

43
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THE INDUSTRY IS LAGGING BEHIND

Note:

1. The ingredients present in those products  (other than those considered naturally derived) were sourced to their earlies documented cosmetic use through (1) cross-referencing official cosmetic ingredient lists (i.e. INCI, CosIng), (2) searching scientific article 

databases (i.e. PubMed), (3) searching patent databases with cosmetic applications (i.e. Google Patents) and (4) web searching for cosmetic related content (i.e. blogs and news presses).

2. Data as of December 2021; the 18 different companies were chosen by the Company based on qualitative research for competit ors with market traction in the hair loss and thinning product space.

3. Data as of April 2023.
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At ODDITY LABS, we use pharma-grade ML and bioengineering tools designed to ensure our 

molecules are as safe as they are effective.

New molecules

Molecule Level

Mutagenicity
Can the molecule(s) cause 

damage to the DNA?

Toxicity
Is the molecule(s) toxic at

the cellular or tissue level? At 
what dosages?

Specificity & sensitivity
Can the molecule(s) cause

skin or eye irritation? Are
they specific?

Metabolism
How fast does the

molecule(s) metabolize? 
Can the breakdown 

products
cause toxicity?

Computational modeling
Do any structures have

toxicity flags?

Cell Level

Tissue Level

Organ Level
Whole Body

BUILDING THE NEW GOLD STANDARD FOR SAFETY



Hydroquinone

Niacinamide

Fibroquin
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T1
Dermal 

Fibroblast 

Cell Viability

T2
Follicle

Dermal 
Papilla Cell 

Viability

T3
Epidermal 
Melanocyte 

Cell Viability

T4
Renal 

Cortical 

Epithelial 
Cell Viability

T5
Skeletal 

Muscle Cell 

Viability

T6
Hepatic 

Stellate Cell 

Viability

T7
Keratinocyte 
Cell Viability

T8
KeratinoSens

Assay

T9
Caspase 3/7 
Activation 

(Induced Cell 
Death)

4 5 5 4 2 5 5 42

1 1 1 2 1 2 2 2 1

1 1 1 1 1 2 1 1 1

Dermal Cell Toxicity Specificity & Systemic Tox Sensitivity

4.1

1.4

1.1

Scale: 1- 5 

(Good –

Bad)

Hydroquinone is toxic and

highly sensitizing

OUR SAFETY SCREENS FLAG INGREDIENTS THAT 

WERE PREVIOUSLY APPROVED FOR COSMETIC USE



Note:

1. Adjusted EBITDA is a supplemental measure of our performance that is not required by, or presented in accordance with, GAAP. Adjusted EBITDA should not be considered as an alternative. to net income or any 

other performance measure presented in accordance with GAAP. Refer to the Appendix for a reconciliation of Adjusted EBITDA to net income. 

2. Adjusted diluted earnings per share is defined as Adjusted net income divided by diluted shares outstanding. Refer to the Appendix for a reconciliation of Adjusted diluted earnings to net income.
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Q3 2024

GUIDANCEACTUAL

22 to 24%26%

68.0%69.9%

$0.21 to 0.23$0.32

$21mn to $23mn$25mn

NET REVENUE GROWTH

GROSS MARGIN

ADJUSTED DILUTED EPS2

ADJUSTED EBITDA1

Q3 2024 RESULTS EXCEEDED GUIDANCE
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FY 2024

August
FY 2024

Current

GUIDANCE

Note:

1. Adjusted EBITDA is a supplemental measure of our performance that is not required by, or presented in accordance with, GAAP. Adjusted EBITDA should not be considered as an alternative to net income or any other 

performance measure presented in accordance with GAAP.

2. Adjusted diluted earnings per share is defined as Adjusted net income divided by diluted shares outstanding

NET REVENUE $642 to 644mn $633 to 640mn

GROSS MARGIN 71.5% 71.0%

ADJUSTED EBITDA1 $147 to 149mn $142 to 146mn

ADJUSTED DILUTED EPS2 $1.85 to 1.87 $1.71 to 1.76

FY 2024

March
FY 2024

May

$626 to 635mn $620 to 630mn

71.0% 70.5%

$139 to 143mn $136 to 140mn

$1.57 to 1.62 $1.49 to 1.54

PRIOR

RAISED FY 2024 FINANCIAL OUTLOOK
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Note:

1. Adjusted EBITDA is a supplemental measure of our performance that is not required by, or presented in accordance with, GAAP. Adjusted EBITDA should not be considered as an 

alternative to net income or any other performance measure presented in accordance with GAAP. Refer to the Appendix for a reconciliation of Adjusted EBITDA to net income.

2. Adjusted EBITDA margin is defined as Adjusted EBITDA divided by net revenue. 

3. Adjusted diluted earnings per share is defined as Adjusted net income divided by diluted shares outstanding. Refer to the Appendix for a reconciliation of Adjusted diluted earnings to net 

income.

Q3 2024 HIGHLIGHTS

In millions Q3 2024 vs Q3 2023

Net Revenue $119.0 +26%

Gross Margin 69.9% -35 bps

Adjusted EBITDA
1

$24.8 +20%

Adjusted EBITDA margin
2

20.9% -112 bps

Adjusted Diluted EPS
3

$0.32 +52%
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Note:

1. Adjusted EBITDA is a supplemental measure of our performance that is not required by, or presented in accordance with, GAAP. Adjusted EBITDA should not be considered as an 

alternative to net income or any other performance measure presented in accordance with GAAP. Refer to the Appendix for a reconciliation of Adjusted EBITDA to net income.

2. Adjusted EBITDA margin is defined as Adjusted EBITDA divided by net revenue. 

3. Adjusted diluted earnings per share is defined as Adjusted net income divided by diluted shares outstanding. Refer to the Appendix for a reconciliation of Adjusted diluted earnings to net 

income.

9MO 2024 HIGHLIGHTS

In millions 9MO 2024 vs 9MO 2023

Net Revenue $523.4 +27%

Gross Margin 72.3% +164 bps

Adjusted EBITDA
1

$135.3 +49%

Adjusted EBITDA margin
2

25.8% +373 bps

Adjusted Diluted EPS
3

$1.76 +54%
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APPENDIX



RECONCILIATIONS TO ADJUSTED METRICS
U.S. dollar in thousands (except per share data)

26
Note:

1. Adjusted EBITDA is a supplemental measure of our performance that is not required by, or presented in accordance with, GAAP. Adjusted EBITDA should not be considered as an alternative to net 

income or any other performance measure presented in accordance with GAAP. 

2. Adjusted diluted earnings per share is defined as Adjusted net income divided by diluted shares outstanding.

1

2



RECONCILIATION OF NET CASH PROVIDED BY OPERATING ACTIVITIES TO FREE CASH FLOW
U.S. dollar in thousands (except per share data)

27
Note:

1.  Free Cash Flow defined as Net Cash from Operating Activities less purchase of Property, Plant and Equipment. 

1

1

1
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